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Playvox AutoQA

We understand doing more with less is a
priority. Finding more efficient, scalable
processes in quality will help drive exceptional
experiences, at lower costs.

Analyze customer sentiment. Understand the largest contact drivers in your business.

Leverage Al to score interactions.
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better visibility into the health of support operations.

QA info
AutoQA also uses Al to assist an analyst in scoring and
providing feedback. Somewhat positive
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With AutoQA you will get:

¢ Measure customer sentiment on 100% of text-based interactions and have the ability to drill into the

root cause of the sentiment score
e Identify your biggest contact drivers for interactions

e Filter or create workloads based on both sentiment score and topics to target the most important areas

for your quality scoring
« Leverage Al to assist in scoring interactions and provide feedback for coaching

e Leverage topic clouds to identify the most popular contact drivers, and drill into the interactions for

deeper analysis

» Correlate topics to sentiment to identify drivers leading to different experiences
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Score interactions using Al, and use filters and
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workloads to identify the types of interactions you

want Al to score, allowing analysts and managers to e oo
focus on developing teams and improving
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implemented PV and apparently I'm not having access
to my reports for this current month.
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Quality > Reports > Sentiment overview
Sentiment overview

Address Negative Sentiment Proactively
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Quickly identify trends in positive and negative :

sentiment across all text-based interactions.

Understand which topics are most prevalent in your Topics by populrity s Tps O
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and have the ability to improve coaching and training - - _.._,, e
to help your agents handle these scenarios more , —

effectively. Peokie @ toguire SIENE

YV playvox

Playvox's powerfully simple workforce engagement management (WEM) solutions € playvox.com

transform customer care. We deeply understand that exceptional employee © twitter.com/playvoxcx
engagement produces extraordinary customer experiences, and we love creating tools ke y "

o inkedin.com/company/playvox
that help our customers unlock the full potential in every employee and every ®

interaction. Playvox powers the world's fastest-growing brands. @ (facebook.com/playvox
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